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Fosterirg partnership through CSR
I A G S l{U LAMA
, KAIH rLaNDUrt;,t s

Primte sector in the country
has a lot oigrievances. On ihe sur-
face it may be summed up as th€
outcome of unstable and insecure
political environment, but there is
more to iL PriEte businesses suf
f€r ftom laborcontlicts, non-com-
pliance with aisring rules and
rcgulations, protesting customcrs
and lack of transparency morg

This discordance betwe.n
busitre$es and their various stakc-
holdeF - consumers, employees,
investors, suppliers, local commu-
rities, govemeDt and civil soci'
ety . has crcated conflicts which
ale in the interest of neither the
business people noi other stale-
bolders. In this backdrop, corpo'
mt€ Social Responsibility (CSn)
can be the besl smtegy tor busi-
nesses ro imp.o!€ their rclation
ship with staleholders, which {il
in turn ensurc the'r sustainabiliq/.

"cSR is establishing mutually
beneficial r€lationship between
business oeoDle and stakehold
ers ana iretpnl find win win

Corporate Social
Responsibility
(CSR) can be
the best stfategy
for businesses
to improve their
relat,onship with
stakeholders, which
wi l l  in  turn ensure
their susiainabili:y.

solutions for both," said Catrin
lrcchlich, CSR exped at National
Business lnitiative.

Although businesses in Nepal
ha!€ ah'"ys been conducting phit'

a4thropic activities, CSR concept
wis introduced amonS the busi
ndss sector in 2003 following thp
fi$t ever study on csR in Nepal tty
ldtus Holding,ActionAid andled'
eralion of Nepalcse Chamben of
Comme.ce ed Indusrry GNCCI),
according lo an article Country
Profile of Nepal in ft€ SpheE of
Cofporarc Social Responsibility'
by Socially Responsible Business
Devclopment Network (SRBDN).
'lhestudyshowed 

the poor aware-
n€ss on CSn among businessesat

Like in mo6t de!€loping coun
tries, CSR in Nepalhas oftenbeen
contused with chartty. Although
community service is a good and
welcome mm, it does not have
th€ benefi ts md impacl of CSR for

businesses &d their stakehold
ers. Majoriiy ol the activittes ruF
rcntly canied out in the name of
CSR alc unsiastainable because
they are not Faried oui strate-
gically and dd nor rclate to the
core business, whcre business€s
have tbe ldgest impact. In addi'
tion, iocusing only on community
seruice leaves other stakehold-

ers like employ€es, consumeG,
supplieB and government out or
the loop. Along with canying out
strategicaUy somd CSR activities,
businesses should aho efiecti\€ly
market thos€ acriviries.

Private sector in the coutry
has rak€n some stndes in CSR
through initiativ€s like Nationa-l
Business Initiative (NBI) and
FNCCI CSR lorum with the help
of inte.national orSanizations lite
GTZ and global initiatives like UN
Global Compact. What we need
today is a stronS prir€te sector
that can protect its own interes!
as well as the inter€sr ol its stake
holders. If businesses uphold their
CSR, they are well on their way to
be the most sustainable d€velop-
menr pannerforNepal.


